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INntroduction

This document serves as a technical guide for the American Society for the Positive Care of
Children's brand identity.

It is intended for designers, developers, and other technical personnel who are responsible for
creating and maintaining the organization's visual and digital assets.
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Brand Positioning

The American Society for the Positive Care of Children (ASPCC) is a non-profit organization
dedicated to promoting the positive care and protection of children.

Our brand is built on the foundation of our values, which include compassion, integrity, and
excellence.

As a leading non-profit organization, we strive to create a brand that is consistent, compelling, and
memorable.
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Brand ldentity
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Creative Rati

Our logo is a key visual element that represents our organization.
It should be used consistently across all mediums and should not
be altered in any way.

The ASPCC logo consists of a symbol and a logotype.

The symbol in our logo is a clever and creative representation of
our organization's mission to promote positive experiences for
children. It features a child using a swing swang, with the arc of
the swing swang cleverly incorporated into the letter "A" in our
logotype. This design element not only adds a playful touch to our
brand identity, but also reinforces our commitment to making a
positive impact on the lives of children.

The logotype is positioned to the right of the image of the child
and swing swang, and uses bold letters to emphasize the
organization's name. The use of negative space in the logo creates
a strong visual impact and makes the image of the child and swing
swang easily recognizable and memorable.

Overall, the logo is designed to be playful, engaging, and
approachable, while also communicating our dedication to
promoting positive experiences for children.
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L ogo Variation

Our compact logo variation features the swing swang image from . .
our full logo, with the arc of the swing swang cleverly incorporated Prlmary usage Restricted usage
into a simplified letter "A" shape. This design element allows our
logo to maintain its playful and engaging character, even in small
spaces.

Logo variation maintains the same playful and engaging character AMERICAN SOCIETY FOR THE AMERICAN SOCIETY FORTHE B E AR GF ChinbReN POSTIVE CARE OF CHiDRER BOIVE AR G CARSREN
of our full logo, while allowing us to maintain brand recognition
and visual impact in small spaces.

The use of the swing swang image in the letter "A" adds a unique
and memorable touch to our brand identity, helping us to stand

out in a crowded marketplace even in small formats. Prlmary Small use
Minimum Minimum
height “ height
3 5 m m POSITIVE CARE OF CHILDREN 2 O m m
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Logo Placement

When applying to standard print formats, an additional clear
space can be applied.

" MERICAN
/L
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-I Space between A internal corners is 2x
-

Messaging

healine

goes here
L
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L ogo Variation Placement

When applying to standard print formats, an additional clear
space can be applied.

. ., AMERICAN SOCIETY FOR THE
POSITIVE CARE OF CHILDREN
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Colors

American Society for the Positive Care of Children colour palette is Color Prlmary Palette
made up of four primary colours. Used in combination, each plays

a part at the core of our brand to express our confidence and

drive.

#C8DC59

#F26A67

#55C3C0

#566273
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Typograpn

The ASPCC brand uses two primary fonts: Lato and Open Sans.
Lato is used for headings, and Open Sans is used for body text.

Both fonts are clean, modern, and easily readable. These fonts
should be used consistently across all mediums.

Brand Fonts

L ato
Open Sans

Type Scale

Lato 112px Light -1.5 letter spacing

Lato 51px Light -0.5 letter spacing

Lato 51px Regular 0 px letter spacing

Lato 36px Regular 0.5 px letter spacing

Lato 25px Regular 0 px letter spacing

Lato 21px Medium 0.15 px letter spacing

Lato 17px Regular 0.15 px letter spacing

Lato 15px Medium 0.1 px letter spacing

Open Sans 16px Regular 0.5 px letter spacing
Open Sans 14px Regular 0.25 px letter spacing

Open Sans 14px Semibold 1.25 px letter spacing

Open Sans 12px Regular0.4 px letter spacing
Open Sans 10px Regular 1.5 px letter spacing

Headline 1

Headline 2

Headline 3

Headline 4

Headline 5
Headline 6

Subtitle
Subtitle 2
Body 1
Body 2

BUTTON
Caption

OVERLINE
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Typography Web Code

$mdc-typography-styles-headline1: ( font-family: unquote("Lato"), font-size: 102 );
$mdc-typography-styles-headline2: ( font-family: unquote("Lato"), font-size: 64 ); $mdc-
typography-styles-headline3: ( font-family: unquote("Lato"), font-size: 51 ); $mdc-
typography-styles-headline4: ( font-family: unquote("Lato"), font-size: 36 ); $mdc-
typography-styles-headline5: ( font-family: unquote("Lato"), font-size: 25); $mdc-
typography-styles-headline6: ( font-family: unquote("Lato"), font-size: 21 ); $mdc-
typography-styles-body1: ( font-family: unquote("Open Sans"), font-size: 16 ); $mdc-
typography-styles-body2: ( font-family: unquote("Open Sans"), font-size: 14 ); $mdc-
typography-styles-subtitle1: ( font-family: unquote("Lato"), font-size: 17 ); $mdc-
typography-styles-subtitle2: ( font-family: unquote("Lato"), font-size: 15 ); $mdc-
typography-styles-button: ( font-family: unquote("Open Sans"), font-size: 14 ); $mdc-
typography-styles-overline: ( font-family: unquote("Open Sans"), font-size: 10 ); $mdc-
typography-styles-caption: ( font-family: unquote("Open Sans"), font-size: 12);
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L ayout

The ASPCC brand should be presented in a clean, modern, and
professional manner. All digital and print materials should be
designed with a consistent layout and use of color and

typography. Clear hierarchy and spacing should be used to ensure
legibility and visual clarity.




AMERICAN SOCIETY FOR THE AMERICAN SOCIETY FOR THE
POSITIVE CARE OF CHILDREN POSITIVE CARE OF CHILDREN

AMERIC, FOR THE
POSITIVE CARE OF CHILDREN

Art height Creaﬁng 3
Color White Safe and

7% opacity

Positive Parenting: Nurturing
Creating a Safe and Home
Nurturing Home

Positive parenting is an
approach that focuses on
building strong relationships

Empowering Parents to Build Strong with your children, setting clear
Relationships with Their Children expectations, and creating a

safe and nurturing
environment where your child
can thrive.
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L ayout
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Positive Parenting: Building
Strong Connections with Your

Children

Empowering Parents to Foster Growth
and Development

Empowering Parents to Foster Growth

and Development

Positive parenting is all about building strong connections with your children. By taking the time
Color #000000 : : : : : :
_ to listen to your child, set clear expectations, and provide a safe and nurturing environment, you
7% opacity can foster their growth and development. At the American SPCC, we believe that positive

50% art height parenting is the key to creating a safe and loving home. Let's work together to build strong
connections with our kids and empower them to become happy, healthy, and successful adults.
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Digital Assets

Our website and digital assets should be designed with a focus on
user experience and accessibility.

The ASPCC brand should be consistent across all digital assets,
including social media platforms, email templates, and other
digital communications.

Email signature

New Message

From

To |

Subject

Genevieve Groppmair
genevieve@americanspcc.org

rmesecsrass | Director

© & SansSerif ~ T~ B I U A~
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Isuals

The ASPC brand should be presented in a clean, modern, and professional manner. All digital and print materials should be designed with a consistent layout and use of color and
tvbographv. Clear hierarchv and spnacing should be used to ensure legibilitv and visual claritv.

Messaging goes here

AMERICAN SOCIETY FOR THE
POSITIVE CARE OF CHILDREN

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincidunt ut lacreet dolore magna
aliguam erat volutpat. Ut wisi enim
ad minim veniam, quis nostrud

exerci tation ullamcorper suscipit Messaging
goes here

Parenting Tip Avoid baby talk

AMERICAN SOCIETY FOR THE
POSITIVE CARE OF CHILDREN

@americanspcc

AMERICAN SOCIETY FOR THE

POSITIVE CARE OF CHILDREM
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Web page

MERICAN

SOCIETY FORTHE
POSITIVE CARE Parenting Resource Center Trusted Parenting Network
OF CHILDREN

Creating Positive Childhood Experiences,

One click at the time.

/ ‘ MERICAN
A WA SOCIETY FOR THE
sPOSITIVE CARE

\&@"‘_/f/

e

Donate




INnstagram

Profile

all Carrier = 9:41 AM

Instagram ® OV

SO

otre story Arthur Arneo Micolas  barbie_girlzzz

Arneo Paris ves
Arnan
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Positive Parenting: Building
Strong Connections with Your
Children

Empowering Parents to Foster Growth
and Development

Post 1080 px x 1080
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Positive Parenting: Building

Strong Connections with Your
Children

Empowering Parents to Foster Growth

and Development

Positive parenting is all about building strong connections with
your children. By taking the time to listen to your child, set

clear expectations, and provide a safe and nurturing

environment, you can foster their growth and development.
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Letter
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Print Design

Business Cards

i \ Genevieve Groppmair

Director

E
POSITIVE CARE OF CHILDREN

Direct: +1 403 651 6496
ggroppmair@americanspcc.org

Www.americanspcc.org

AMERICAN SOCIETY FOR THE
POSITIVE CARE OF CHILDREN

WWww.americanspcc.org
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Conclusion

By following these guidelines, we can create a strong, consistent,
and recognizable brand for the American Society for the Positive
Care of Children. Our brand should reflect our mission, values,
and beliefs and communicate our message clearly and effectively
to our audience. With a consistent brand identity, we can build
trust and credibility with our stakeholders, increase our visibility
and reach, and ultimately make a greater impact on the lives of

children.
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